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Abstract: To investigate the market conditions of different individuals’ demands toward exercise meal, we use the
questionnaires, including online questionnaires and real questionnaires .The content consist of respondents’ basic informations
and their views of exercise diet. In the survey, objects (20-55 years old, average 28+0.7years old) include individuals in public
exercise group (n=520) who totally consume 1200-4000 yuan a month and in high-earning group(n=97) who totally consume
more than 4000 yuan a month. The propotion of those who will consume exercise meals is more than 76%(468/617), among
them, three hundred and eighty-six respondents are from public fitness group, occupying 82.4%(386/468); Eighty-two
respondents are in the high-earning group, accounting for 17.6% (82/468). Of the health and fitness-related participants,
69.8%(327/468) of objects are identified as female. The ratio of People who like the health fitness catering service are
significant difference between high-earning group and public fitness group (p<0.05). Public fitness group and high-consume
group think highly important of healthy exercise diet. While the high-consume group have a higher demand of private
customized health fitness catering service ,with there is market gap in this field, a third party which provide healthy diet should
be set to reach public healthy demands. When considering about what it should do, we set five more questions to finish the
customer psychology research. It is about their thought about the food itself, the source of food, the location of company, the
way receiving services and (what) the place company can be. The feedback shows not only the views of healthy diet, but also
public customer psychology.
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if a third party provides balanced nutrition and healthy
exercise diet to keep us energized, meanwhile it do not cause
calorie overload and weight gain, who will be interesting in it
and who will rely on this way to keep fit? Beyond health, do
these people also think highly important on the taste and the
source of the food? And if the company which provides such
diet will be set up, what are the strengths and weaknesses,
opportunities and threats it will be up against? In this study,
we will investigate the market conditions of different
individuals’ demands toward exercise meal.

1. Introduction

The number of individuals who join exercise is growing, the
exercise time of public group is rising too. Both of these
factors have boosted the related industry development, while
the fitness industry has shown a vast growth in the past
decades. When participating in fitness, there is always a
question of “what is the best diet for health fitness?” As well
known, body dissatisfaction and dieting behavior are
considered risk factors for the development of disordered
eating behavior (DE) and eating disorders (ED) [1]. It is an
utterly difficult condition for those who have eating disorders. 2. Materials and Methods
As research show, the psychology that seeking for slim body
and beauty and diet is an identified risk factor which have
been reliably connected to the development of eating disorders.
And being young, female and dieting, which is a huge
group ,is easily to have this kind of psychology. At this time,

Using the questionnaires, including online questionnaires
and real questionnaires, and designing several research charts
after collecting the valid questionnaires. The content consist
of respondents’ basic information and their views of exercise
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diet. Survey objects (20-55 years old) include individuals in
public exercise group (n=520) who totally consume
1200-4000 yuan a month and in high-earning group (n=97)
who totally consume more than 4000 yuan a month.
Chi-square analysis has been used for the differences
between groups.

3. Results

Feedbacks from 617 questionnaires (female: male=357:
266) shows the propotion of those who will consume exercise
meals is more than 76% (468/617), among them, three
hundred and eighty-six respondents are from public fitness
group, occupying 82.4% (386/468); Eighty-two respondents
are in the high-earning group, accounting for 17.6% (82/468).
They will rely on third party to prepare their exercise meals
especially when their self condition do not allow them to
meet demands of exercise meals, those who have no desire to

consume exercise meal accounts for 24% (149/617) (figurel).

The ratio of people who like the health fitness catering
service are significant difference between high-earning group
and public fitness group (p<0.05) (tablel).

Table 1. Table of people who like the health fitness catering service in
high-earning group and public fitness group.

group like dislike total
public exercise 386 134 520
high-earning 82 15 97
Total 468 149 617
= 4.74, P=0.02
viers of exercise diet
Olike
l dislike
public exercise growp  higheaxning goup

Figure 1. Histogram of the views in exercise diet.

Moreover, the percentage of objects who also think highly
important on the taste is 65% (figure 2). Among 615 objects,
there are 454 individuals wish to enjoy those food purchased
from the green farm. (figure 3).

what do you think about
the food

M delicious and tasty food
isrequire

B don'tcare about the
taste if it is heathy
enough

Figure 2. Pie chart of the result of the question what do you think about the
food.

Do you wish the food
purchased from the green
farm

W sure,the food must
be purchased from
the green farm

I don'care if itis
clean and healthy

Figure 3. The result of the question whether wish the food purchased from the
green farm.

By the way, when asking about the details of the third party,
they consider a lot. About the location, fifty-seven point two
percentage of objects hope that the company can be set near
the living place, for example, near the communities or
universities, while forty-one point eight percentage of them
hope that it can be set near the fitness centre, office building
and city centre. (figure 4)

choose the location of company you prefer
(multi-choice)

Living place(community or university) [ e 353
fitness center [N 258
citycentre [N 131
office building [N 159
others I 41

0 50 100 150 200 250 300 350 400

Figure 4. The choices of the location.

About the question of how to receive services, the way
making recipes and ordering meals through app, then deliver
the take-out rank first, there are 383 choices (62%) in this way.
Followed by the way that following the wechat public
platform and order meals in the platform, then deliver the
take-out, there are 383 choices (59.4%) in that way. (figure 5)
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which way is better to order your
meals?(multi-choice)

wechat publicplatform IR 367
app [ 383
webpage [N 139
face-to-face buying NN 208
take away in small store [N 118
others [N 66

0 50 100 150 200 250 300 350 400 450

Figure 5. The choices of the way receiving services.

The last question on the questionnaire is what the place it
can be. Three hundred ninety-six objects (64.2%) will choose
healthy dietary consult. While the main function of company
that providing professional catering center has 355 supporters
(57.5%) (figure 6)

the company can be a ___ place(mutli-chocie)

Professional catering center _ 355
Healthy dietary consult _ 396
Fitness knowledge exchange — 283
Looking for those have a common interest. _ 151
Communicate with friends _ 157
others lII 36

0 50

100 150 200 250 300 350 400 450

Figure 6. The choices of what the place company can be.

4. Discussion

In recent years, lots of interventional nutritional studies
have been conducted, and many meta-analyses and
comprehensive reviews have assessed the effects of diet to
the health [2-7]. Some investigators have suggested that
trained person may have a lower requirement for protein due
to increased efficiency of use of protein. Accordingly,
“several studies have shown that strength training, consistent
with the anabolic stimulus for protein synthesis it provides,
actually increases the efficiency of use of protein, which
reduces dietary protein requirements” [8]. It is postulated that
approximately 15-25% of the population respond to dietary
cholesterol in a significant manner (i.e., sensitive or
hyper-responders), while the majority respond minimally (i.e.,
non-sensitive ~ or  hypo-responders)  [9].  Lifestyle
modifications remain the cornerstone of weight management;
Treatment of obesity is a difficult and complex process and
limited effective obesity management systems are in place in
national healthcare services around the world.

Obesity is a chronic medical condition and has continued
to accelerate at an unprecedented rate in the Worldwide. It is
one of the main public health problems which underlie many
chronic illnesses and socioeconomic difficulties. [10] As well
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known, interventions to reduce calorie intake is help to keep
fit.

It should be noted that although most people know that a
healthy diet is meaningful and important to health, they are
unable to keep a healthy diet and eat those green food
because they lack of professional guidance and be limited by
their work time.

With people's attention to health, sports and food rising, the
demands for healthy food have a continues increase. But in
this field, the market place is still blank, which related to the
few number of healthy food producers and their small scale, so
it has a huge marketing potential making personal ordering
healthy food. And if such company will be set, it has to face
lots of challenge, so analyzing the marketing conditions has
significant meaning.

In this study, we assume that a third party provides balanced
nutrition and healthy exercise diet to keep us energized,
meanwhile it do not cause calorie overload and weight gain. It
is important to gain a clear idea of who will be interesting in it
and who will rely on this way to keep fit. By collecting
questionnaires and analyzing the data ,we got some feedbacks
questionnaires shows the propotion of those who will consume
exercise meals is more than 76% .They will rely on third party
to prepare their exercise meals especially when their self
condition do not allow them to meet demands of exercise
meals . Moreover, the percentage of objects who also think
highly important on the taste is 65% which shows that more
than half of customers require for a good taste and it means if a
company should be set up, preparing not only healthy but also
delicious diet is the most important task. Among 617 objects,
there are 74% individuals wish to enjoy those food purchased
from the green farm, which means that if a company would
like to be trusted by customers, food resource should be
considered reasonably.

The research results shows that 57.2% of people hope the
company can be set in the communities and universities, 41.8%
of people hope that it can be set near the fitness center, it can be
concluded that people prefer a location which can be
convenient. While in the question of choosing the kind of
services, what rank first is making recipes and ordering meals
through app, followed by the way that following the we chat
public platform and ordering meals in the platform. Take out
delivery develop in electronic platform is the needs of future
development. In feedback, 64.2% of individuals believe it needs
to be healthy dietary consult, while 57.5% of them think it has
to be a professional catering center, we can see this potential
market demand by the feedbacks.

The strengths of company contain that the company's
business (custom healthy meals) can be quantified, which
means the scale of the company is easy to expand with a low
cost. And the raw materials are purchased from the green farm,
which represent more healthy and more competitive products.

While the weaknesses are obvious, a mature distribution
system should be set up and a ordering system also should be
run in time because the products should be delivered to
customer, and the company is operated in O20 mode. Which
equate a high cost at the beginning of establishing the company.
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There are lots of opportunities for it, one is that it is a
emerging industry so the threat of competition is small, with
the first mover advantage, the company is easy to expand and
occupy the marketplace. The other opportunity rely on the
increasing concept of healthy diet, as lots of people are unable
to reach their healthy demands, it has a large marketing place
in this field.

Besides, with a low industry entry threshold, there must be
more potential competitors. And there are less relevant
enterprises can be referenced because it is a emerging industry.

Previewing the future of this company from the views of
marketing, there are strengths and weaknesses, opportunities
and threats it will be up against. Learning how to deal with
these marketing factors can help us better understand the
marketplace and public opinion so it is also a important work
to list them.

5. Conclusion

Public fitness group and high-consume group think highly
important of healthy exercise diet and the high-consume
group have a higher demand of private customized health
fitness catering service .With there is a market gap in this
field, a third party which provide healthy diet should be
established to reach public healthy demands. And there are
several marketing condition including customer expectations
should be considered when establishing the company.
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